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New Construction Buyer Pain Points
New opportunities are emerging for builders to improve the buyer
experience and make new construction a first-choice preference.

Buyer sentiment when purchasing new construction
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How you can help:

1 Transparency 2 Agent-friendliness 3 Punctuality
Avoid sales pitches — buyers Buyers want to work with Timelines and delays matter —
want openness and clear agents; it’s important to communicate clearly and give accurate
information on pricing and make those interactions updates so buyers know where things
financing. positive and productive. stand and can manage expectations.

*Percentage point increase over 2019 survey.



